Taking history into account is therefore part of a wider debate where, over several years, the 114 idea of embeddedness (Granovetter, 1985) , the cultural dimension of regional space 115 (Saxenian, 1994) , and the concept of territory, have emerged (Sack, 1986; Di Méo, 1998 ; 116 Daviet, 2005) . More generally, different streams from 'Cultural Turn' (Barnes, 1996 (Barnes, , 2001 ; 117 Peet, 1997 and contributed to the "deconstruction" of a dominant economic paradigm -a smooth space 120 2 ASRDLF= Association de Science Régionale de Langue Française 3 « L'ambition de mieux expliquer des phénomènes économiques impose la reconnaissance que des facteurs apparemment non économiques jouent un rôle essentiel, mais peut-être non bruyant, non repérable, non conceptualisé au sens classique. Le culturel, le politique, le social aussi, deviennent de plein droit des 'facteurs agissants' que l'on peut théoriser directement, sans les laisser à la porte, inaptes et indignes de rentrer dans le champ scientifique économique » (Lacour, 1996, p. 33). 1  2  3  4  5  6  7  8  9  10  11  12  13  14  15  16  17  18  19  20  21  22  23  24  25  26  27  28  29  30  31  32  33  34  35  36  37  38  39  40  41  42  43  44  45  46  47  48  49  50  51  52  53  54  55  56  57  58  59  60 hal-00783678, version 1 -7 Feb 2013 If there is a certain consensus to recognize the role of history, much remains to be said about 130 how the past comes to us and how the memory of places functions. Besides a strong interest 131 in practices, skills and technologies inherited from the past, other studies have focused on the 132 product itself as a vector of communication (Baudrillard, 1968; Bourdieu, 1971 Geertz, 1973 133 Lash, Urry, 1994): the product refers back to the past and its signs, conveying a history and in 134 some cases an imagery (Daviet, 2005 , p. 80). Peet (1997 Peet ( , 2000 , also pointed this concept of 135 'imagery'. Thus, heritage resources have become particularly exciting, and have been 136 acknowledged as key inputs for economic development. Consequently, the GREMI has 137 counterbalanced the prominent role given by EEG to technologies, opening up a new path for 138 reflexion. Moreover, while evolutionary views focused on processes more than consequences 139 1  2  3  4  5  6  7  8  9  10  11  12  13  14  15  16  17  18  19  20  21  22  23  24  25  26  27  28  29  30  31  32  33  34  35  36  37  38  39  40  41  42  43  44  45  46  47  48  49  50  51  52  53  54  55  56  57  58  59 This leads us to underlining the importance of labelling for both static products, such as a site 166 classified by UNESCO, and mobile products, such as wine. The label is a distinctive sign 167 assigned to a product closely associated with a territory (Santagata, 2002) , establishing a 168 "brand" from this area. It appears as a means of identifying and distinguishing a product, 169 thereby emphasizing its cultural originality. The labelling strategy is often able to create a 170 1  2  3  4  5  6  7  8  9  10  11  12  13  14  15  16  17  18  19  20  21  22  23  24  25  26  27  28  29  30  31  32  33  34  35  36  37  38  39  40  41  42  43  44  45  46  47  48  49  50  51  52  53  54  55  56  57  58  59  60 hal-00783678, version 1 -7 Feb 2013 1  2  3  4  5  6  7  8  9  10  11  12  13  14  15  16  17  18  19  20  21  22  23  24  25  26  27  28  29  30  31  32  33  34  35  36  37  38  39  40  41  42  43  44  45  46  47  48  49  50  51  52  53  54  55  56  57  58  59 The soap itself, its form, colour, smell, packaging, faithfulness to the materials and to styles of 252 yesteryears conveys the imagery of Provence. The stores, with their typical Provençal scenes, 253 their floor tiles made of terracotta and old displays, reconstruct a miniature Provence, and by 254 using such details, help to narrate a story by placing the product within its territory, its 255 environment, or rather in an idealized surroundings. Such an entrepreneur, who is able to 256 develop such a product, communicating a Mediterranean 'art de vivre', a style of well-being, 257
Page 5 of 28

Geography Compass
and thereby selling a dream, is definitely an innovator and a creator. Is this just clever 258 marketing or an authentically true culture? Whichever, consumers seem to appreciate these 259 products, finding in them what they seek; another way of being and of consuming ( Fig. 1-2) . 1  2  3  4  5  6  7  8  9  10  11  12  13  14  15  16  17  18  19  20  21  22  23  24  25  26  27  28  29  30  31  32  33  34  35  36  37  38  39  40  41  42  43  44  45  46  47  48  49  50  51  52  53  54  55  56  57  58  59  60 hal-00783678, version 1 -7 Feb 2013 1  2  3  4  5  6  7  8  9  10  11  12  13  14  15  16  17  18  19  20  21  22  23  24  25  26  27  28  29  30  31  32  33  34  35  36  37  38  39  40  41  42  43  44  45  46  47  48  49  50  51  52  53  54  55  56  57  58  59  60 hal-00783678, version 1 -7 Feb 2013 being the most important plant for cultivation, is found in the dry, middle mountain ranges. 313 (Onippam, 2007) . Among the different types of lavenders, 70% are lavendin (lavandula 314 intermedia) growing to an altitude of 200-800 meters, and 30% true lavender (lavandula 315 angustifolia) growing between an altitude of 800 and 1300 meters (Fig. 3-4) . Whilst essential 316 oil is used for perfumes, pharmaceutical products and cosmetics, only essential oil from true 317 lavender can be labelled 'AOC lavender essential oil from Haute-Provence'. L'Occitane en 318 1  2  3  4  5  6  7  8  9  10  11  12  13  14  15  16  17  18  19  20  21  22  23  24  25  26  27  28  29  30  31  32  33  34  35  36  37  38  39  40  41  42  43  44  45  46  47  48  49  50  51  52  53  54  55  56  57  58  59  60 hal-00783678, version 1 -7 Feb 2013 Provence" (Fig. 7) . 1  2  3  4  5  6  7  8  9  10  11  12  13  14  15  16  17  18  19  20  21  22  23  24  25  26  27  28  29  30  31  32  33  34  35  36  37  38  39  40  41  42  43  44  45  46  47  48  49  50  51  52  53  54  55  56  57  58  59  60 hal-00783678, version 1 -7 Feb 2013 Riviera (Fig. 8-9 1  2  3  4  5  6  7  8  9  10  11  12  13  14  15  16  17  18  19  20  21  22  23  24  25  26  27  28  29  30  31  32  33  34  35  36  37  38  39  40  41  42  43  44  45  46  47  48  49  50  51  52  53  54  55  56  57  58  59  60 hal-00783678, version 1 -7 Feb 2013 Grasse clusters, certain problems have been caused by the lack of co-operation. Thirdly, the 368 success observed is that of a generation (the generation of Baussan for instance) and the 369 continuity of a sustainable cluster should be considered in light of future developments. 370
Fourthly, the Provençal region continues to be threatened by high urbanization which is the 371 price of its attractiveness. It is therefore essential to ensure resource sustainability. 1  2  3  4  5  6  7  8  9  10  11  12  13  14  15  16  17  18  19  20  21  22  23  24  25  26  27  28  29  30  31  32  33  34  35  36  37  38  39  40  41  42  43  44  45  46  47  48  49  50  51  52  53  54  55  56  57  58  59  60 hal-00783678, version 1 -7 Feb 2013 This case study approximates a model of evolution associated both with major external 396
shocks (the ideological turn in consumption) and the creation of new paths, using the role of 397 human agents. At the same time, it has also opened a new window. This journey inside 398 'space-time' -similar to an embeddedness of history within the present territory -shows us 399 consequently that the relationship to the past is less a 'path dependence' phenomenon than a 400 'path of interaction', and in this case a source of renewal; in the same way that the 401
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